
The Quick and Easy Method That
Gets You Better Clients & More Money

Ideal Client IdentifierTM

Cheat Sheet



Hi…

My name is Anfernee Chansamooth. I help 

Creative Entrepreneurs who are struggling 

with not having enough quality clients and 

inconsistent cash flow, to co-create a 

user-friendly online marketing system to 

get more leads, more money, more 

creativity and more business growth.

This guide will show you an important 

step in my 7-step Accelerator™ signature 

system…a simple and quick way to identify 

your ideal client. 

If you don’t have an ideal client (also referred to as an “avatar” 

or “buyer persona”) what happens is you end up wasting time 

with people who can’t pay you what you want or what you’re 

worth, your marketing message is confusing (to you and to 

prospective clients), and your clients don’t stick around long 

because they feel that you don’t really understand them and they 

would prefer to work with a specialist who really gets them. 

The Ideal Client Identifier™
This tool will help you quickly identify your ideal client so that 

you can improve your marketing focus to attract better quality 

clients, get paid more, and absolutely love the work that you do 

for them. 

Finding the sweet spot: Your ideal client must meet all 3 

requirements:

1. You LOVE them i.e. you connect with their core values, 

they inspire you, and you can see yourself working with them for 

years.

2. They can PAY you well - this is a no brainer. If they can’t 

afford you or value you then they’re not ideal, right?

3. You can help them WIN - They have a specific problem 

and you can help them solve it. You’ve done it before for similar 

clients and you have the experience and expertise to do it again 

for others in the same boat. 

Here’s why your business needs 

an Ideal Client…



Clients love 
businesses 
who love 
them best

So what’s the problem?

If you don’t work with clients that you love 
what happens is that you spend a lot of time on 
projects and people that don’t inspire you or 
fuel your creative juices, you don’t invest as 
much time and effort to really get to know 
them (as you would with clients who you really 
love), and you end up frustrated that you didn’t 
make the right choice for you and your business 
(which demotivates you from wanting to do 
more inspired work in the long run). 

Identify Who You Love Right Now

Write down 1-3 words that describe the 
traits or core values you would LOVE 
your clients to have. Connect to your 
heart. Don’t think, just write.

LOVE Your Clients...



Sustainability 
comes from 
planning 
ahead

When Creative Entrepreneurs work with clients 
who don’t pay them enough they end up over-
worked, burnt out, and exhausted. They spend far 
too much time delivering work to low value 
clients and not enough time meeting with and 
signing up new clients who can pay their bills.

When you’re constantly worrying about whether 
or not you can pay your rent, mortgage, put food 
on the table, and support your loved ones 
responsibly - your creative mojo suffers.  Your 
time, creativity and energy gets sucked up and it 
impacts your health and personal relationships 
too.  Self-doubt creeps in and you fear having to 
give up and get a boring day job!

Get paid what you’re 

worth Get clear on your money goal
Answer the following questions:

A. How much are your monthly 
living expenses on average? 

B. How much extra money would 
you want to put into savings/in-
vestment/holidays/rainy day fund? 

C. How much are your monthly 
business expenses (average)?

D. = A + B + C

E. What is your 12 month income 
goal? (D x 12) 

F. What is the max # of clients you 
can work with each month to 
deliver quality results for them? 

G. What is your ideal monthly 
income goal per client? 
(D divided by F)

$2,500

$4,000

$1,000

$7,500 per month

$90,000

10

= $7,500 / 10
= $750 per month (per 
client)

Question Your Answer Example Answer



People don’t 
buy products 
or services, 
they buy 
outcomes.

When THEY win, YOU win
Nothing sells more than proven results.

Now you can’t help everyone get the same level of results. What 

you want to identify is which PRIMARY client you can really help 

get a MASSIVE outcome by hiring you. 

Answer this question: What is the 
transformation or tangible result 
that you give your ideal client?

Write this down now. (If you come up with a few, write them 

all down and circle the one that gives you the most excitement 

or emotion)

“I should be valued for my creativity!” 
cried one too many struggling creatives.

Where creative entrepreneurs get this wrong is that 
they focus on WHAT or HOW they create, but they’re 
missing something fundamental to business - the law of 
demand and supply. 

Clients/customers/buyers want tangible outcomes. 
They want results. They want products and services 
that serve THEIR purpose, that helps them solve a 
problem, and leaves them with a specific feeling. 

What happens when you don’t focus on what tangible 
results you are getting for your clients is that 

prospective clients aren’t clear on the value of 
your work and how it helps them solve a specific 
problem, you don’t get the satisfaction of 
knowing that your hard work has made a real 
positive impact on your clients, and you don’t get 
as many referrals as you’d like because your past 
clients don’t give their friends and contacts a real 
compelling reason for them to hire you.

Considering your unique set of talents, life 
experience and passions - What problem can you 
help your clients solve that will make the biggest 
impact to their money, time, reputation/profile, 
well-being or business? 



Well done 
for getting 
this far! 

“But Anf, what if 
I have multiple 
potential clients 
and I’m not sure 
which one is 
my ideal?”

Find your sweet spot 

Potential 

Client

Write down the top 3 

client traits that you 

listed on Page 2 here:

1 -

2 - 

3 -

Write down the monthly 

client income figure that 

you wrote down in Row 

G of page 3 here: 

$

Write down the 

RESULT that you get 

for your clients (page 

4) here:

Do you LOVE them? 

(Check if YES, “X” if NO)

Can they PAY you well? 

(Check if YES, “X” if NO)

Can you help them WIN?

(Check if YES, “X” if NO)

#1

#2

#3

A

A

B

C

D

E

B C D

STEP 4: Once you complete the table HIGHLIGHT the row that has YES (check marks) 
in ALL 3 BOXES.  This is your ideal client! HURRAY YOU DID IT!! 

Now post a comment on http://anferneec.com/idealclient with who your 
ideal client is and let me know how you went with this process! 

Not to worry! 

This is not uncommon for entrepreneurs so this 
final process will help you quickly determine 
which ONE client is the one you should be 
focusing on in order to hit your business 
objectives identified earlier. 

We’re going to find your sweet spot 
ideal client (refer back to the diagram on 
Page 1 in case you’ve forgotten what the sweet 
spot is) right now...

STEP 1: Grab the answers from previous 
pages and fill in the top row of the table.

STEP 2: Write down a list of your top 3 
potential clients in COLUMN A, ROWS C to E. 

STEP 3: For each potential client listed, 
answer YES or NO to the questions in 
COLUMNS B to D (you can also use check 
marks for YES and “X” for NO - whichever 
you prefer). 



Automate Your Marketing
Now that you know WHO you’re targeting with your 
marketing the next step is to create a user-friendly 
online marketing SYSTEM to attract your ideal client 
to you. 

You can either continue the difficult and energy-
draining process of manual prospecting (PUSH) for 

Get ready to fly

these clients or you can implement a system 
designed to PULL your high value clients to you. 
Which would you prefer? 

Supercharge Your Business
The Ideal Client Identifier™ Cheat Sheet is just 
one step in my 7-Step Accelerator™ signature 
system that takes you from not enough clients 
and not enough money to better clients and 
more time to create what you love. 

If you want to learn the rest of the system join 
me on my upcoming Client Accelerator online 
training. 

It’s a 45-minute training on how to move from 
struggle to sustainable, and create more money, 
time, and creative freedom in your life. Because 
I’m focused on delivering a hands-on training 
experience, spots are limited and I only run the 
webinar a few times each year.

Find Out More

To find out more, and grab your 
spot on the next training, head to

joinaccelerator.com/training 


